
How to Measure Your YouTube Campaign's Success with 
Analytics 
Finding new ways to reach your client base is a constant effort that businesses must commit to if 
they want to ensure they future success.  

With most being people "plugged in" all day, finding themselves marketed to through their 
television, phones, and environment, using YouTube for business is a key step in closing that 
gap. 

Studies have shown that we are exposed to about 5,000 ads per day, whether we realize it or not, 
so staying at the forefront of a customer's mind by informing them without oversaturating them 
with advertisements is key.  

YouTube gets over 4 billion video views per day, yet only 9% of small businesses use YouTube 
as part of their marketing strategy. It is also the second largest search engine currently available 
on the web! 

This leaves the field wide open for businesses to make their way onto YouTube to further their 
relationship with their current clients and draw in new ones who will be led to videos through 
YouTube's recommendation feature and "videos you may like" tabs.  

Once you've made the decision to transition some of your marketing campaigns onto YouTube, 
making sure you're on the right track with your campaigns doesn't need to be a huge undertaking. 
With YouTube for business, adding analytics into your system can make a world of difference  

To help with this process, WebConfs has put together this guide to help you, regardless of if you 
are a webmaster, SEO professional, or SEO newbie, to become a pro at using analytics to 
enhance your business's YouTube presence.  

So why YouTube? 

Before we get into the benefits of adding analytics into your complete marketing package on 
YouTube, let's talk about why you should be using Youtube for business in the first place. 

When it comes to videos that are used within a marketing campaign, the click-through rate is 
actually higher than their text or banner counterparts. Why? People find videos more interactive. 

A similar bit of information reveals that people are more likely to interact with video ads than 
any other type of marketing.  

If your YouTube presence comes through the form of quick ads or longer produced videos, you 
are boosting the validity of your business by getting out there in a medium that is well respected 
by those who frequent social media and other popular websites. 



Taking the time to create a video series that creates a strong brand image and brand 
awareness for your company will allow your audience to not only understand your business 
better but also see your professionalism and dedication to creating steady content that they can 
benefit from.  

All in all, using YouTube for business is another incredible way to maintain contact with your 
customers and grow your business through reaching wider audiences with professional, fun, and 
interesting material. 

How do you know if your YouTube marketing is working? 

Once you've started to produce and post your content to Youtube, and have taken the appropriate 
steps to market those videos through your other social media platforms, it's important to make 
sure you check in with the success of those videos before moving forward. 

As with any new endeavor, there must be trial and error. Understanding which videos do better 
than others and why will allow you to tweak future content to best fit the needs of your audience. 

By following the next few points, you can reap the benefits of using Youtube for business. 

You should be... 

As you are developing your library of YouTube content, there are several steps you should be 
taking to ensure that the data you gather from your analytics is worthwhile and that you are 
giving your Youtube channel the best opportunity to be successful.  

Posting regularly 

Making sure that you are posting on a schedule is perhaps the most important part of curating a 
successful YouTube channel.  

You can announce that videos will come once a month or every week, but be sure that you are 
keeping up your end of the deal and keeping your audience updated through your other social 
media accounts. 

Respond to feedback 

As your audience leaves feedback or questions, be sure to respond to them! Thank them for their 
time and provide them with the correct information. The more conversation occurs, the more 
likely they are to tune back in and share with their friends. 

Tag and Title appropriately  

Make sure your videos are tagged and titled appropriately so that they will appear when a user 
searches for what they're looking for. Be as straight-forward as possible while also creating a call 
to action so that they click through.  



Vary your content  

Just as your business has multiple dimensions and angles to it, make sure your videos do too. 

Mix up the content with informational videos, updates to your business, your local volunteer 
involvements, and Q&A's.  

Using analytics to help you use Youtube for business in a smarter 
way 

If you've been following all the right steps, and have been consistent with your Youtube 
campaign, you will want to make sure that it's working and that you are taking the right 
approach. 

Google Analytics was created to specifically aid SEO and marketing professionals gather data. 

This information helps guide marketing campaigns and measure their success. It provides custom 
reports among interactive charts that monitor watch time and other important points of 
information.  

Setting up your account is an easy, guided process that will begin the gathering of your campaign 
data. However, you should be aware that the data will only appear for the time after you created 
your account.  

Set goals 

To measure your success, you will want to set a goal for your YouTube channel. Keeping these 
numbers realistic, outline how many subscribers you'd like to gather in the first month, how 
many average views a video should get and so forth. Monitoring the average view duration for 
each video can also key you in to which videos work better with your audience.  

Know how viewers are finding you 

Analytics can help you see which routes viewers are taking to end up at your videos. If you 
notice the great majority of your viewers is coming from Twitter, keep up the good work and 
analyze what makes your Twitter marketing so successful. Mirror those methods with your other 
platforms to try and drive more traffic over from those websites. 

Compare your results 

Google Analytics offers a function called the Social Report. This allows you to view the data 
related to how your YouTube channel is faring in comparison to your other social platforms, 
such as Twitter.  



This information is helpful when it comes to using Youtube for business because it can allow 
you to make the changes and decisions that will lead to a better channel or different avenue for 
your ideas. 

Let us help 

When your business is ready to take the next step in growing your internet presence and 
marketing techniques, let us help. 

As SEO professionals, Webconfs understands the best ways to use Youtube for business and to 
make your SEO really work for your specific needs– we even have a few SEO comics to help get 
the creativity rolling. 

  

 
 


